How Financial Services Brands
Can Get Ready for

GENERATION

“Companies have been caught off guard by Gen Alpha’s
digital savviness, and it’s forcing them to market in new
ways, on new channels and to an elevated standard.”!
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“They’re not just pre-consumers: Their sway and leverage over
adults’ purchasing decisions surpass any prior generation.”!



Marketing Insights
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Financial marketers have the opportunity to connect with Gen Alpha
before Millennial parents are no longer financially responsible for them.®

Target consumers 6-18 years of age with relevant products/services:

Payment apps/P2P Debit cards Youth banking apps Financial literacy Market to both
(savings account, learning modules parent and child
debit card)

To effectively market to Gen Alpha, brands need to consider their parents’ values, set and stick to their own
values, invest in experiential marketing, target them through social media and video marketing and build and
engage with online communities.”

Media Logic has helped some of the top financial brands improve their marketing.
To find out how we can help your company, call our Financial Services lead:

Nicole Johnson, Group Director, 518.621.1600
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