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2023 Outlook of Older Adults on the Year Ahead

Each year brings both opportunities and challenges to the 65+ population of the
United States — a group that represents 56 million people, or 16.9% of the nation’s
population.” In 2023, older adults have seen residual impact from the pandemic,
inflation, changes in U.S. employment and very active news cycles about the world
around them.

Understanding the general outlook and point of view of the 65+ cohort on their
current status and short-term future can be valuable for informing health insurance
companies on product development and messaging in marketing communications.

As part of an ongoing series of healthcare consumer surveys, Media Logic questioned
over 300 older adults to get a pulse on their sense of well-being, sources of concern,
and plans to meet their objectives for the year ahead.
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Methodology

In March 2023, Media Logic conducted an online survey of an aggregated panel of
adults 64-75 years old from across the US.

N: 300 Gender Distribution: Confidence level: 95%

USA Recruitment Male/Female Margin of error: +5.62%

distribution 50/50
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Here's what we learned...



General outlook on the year ahead

Q: When thinking about the remainder of 2023, what is your general outlook?

1 O% Very negative "‘ 4% Very positive

(o) .
34 A) Somewhat negative 37% Somewhat positive

B Positive, 41%
B Negative, 44%
Neutral, 15%

¢ 1 5% Neutral
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Sources of worry
Q: Which factors are you most worried about as you consider the year ahead?
State of the US economy I 21%
State of US politics G 21%

State of global affairs 14%
Personal finances 14%
Continued availabilitiy of Social Security and Medicare 12%
Your personal physical well-being 10%
Your personal mental well-being 4%
Your relationships with friends/family/significant other 3%
Something else 5%

None of these would influence my personal outlook 4%
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Finance-driven lifestyle changes

Q: Based on your view of the US and global economy, what changes have
you already made or do you plan to make for financial reasons?

Cut back on dining out, travel or other leisure activities ||| N NG 31%
Cut down on regular household expenses (e.g., cable, landscaping, subscriptions) || ENGNNENENEGTNNENENGNGNGEGEGEEEEEEEEEEEEEEE 24%
Redice grocery and food expenses | 24%

| will not be making any changes to my buying habits or lifestyle 13%
Postpone recommended surgery or procedures 3%
Skip medical appointments 3%
Stop getting/taking some of my prescription drugs 1%
Something else 1%
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Self-rated health status
Q: How would you rate your current health status?

1% v
8%G ery poor
reat —_— 6% Poor

.,—_

56%

of respondents rate their
personal health as very good
or great

¢ 38% kair

48%

Very good
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Source of greatest joy
Q: What is likely to bring you the greatest joy in the coming months?

Family I 23 %
Spouse/significant other 13%
Travel 1%
Friends 10%
Pet(s) 9%
Spirituality 9%
Hobbies 6%
Exercise 5%
Music/art 4%
Relaxation/meditation/yoga 3%
Volunteering 3%
Learning 2%

Something else 1%
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Plan to maximize health

Q: What is the one thing you are already doing or plan to do that you think
will maximize your level of health?

.diet
exercise

taking prescribed Seeing a dOCtOI’

medication
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Planned activities to stay active and well

Q: Which of the following activities are part of your plan to stay active and
well in the coming months?

Physical exercise I 14 %
Socialize with friends and family 13%
Brain games (e.g., puzzles, table games, cards, video games) 10%
Hobby participation (e.g., reading, knitting, woodworking, art, music) 9%
Spend time with grandchildren 8%
Travel 8%
Spend time with pets 7%
Dining out 6%
Part or full-time job 5%
Sex 5%
Volunteer 4%
Theater/concerts 3%
Yoga and/or meditation 3%
Learn a new skill (e.g., language, crafts) 2%
Psychological therapy 1%
Something else 1%
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Satisfaction with health insurance
Q: How do you feel about your current health insurance coverage?

1 % Very unsatisfied

4% Unsatisfied
17%

Neutral

28%

Very satisfied

718%

of respondents are satisfied or
very satisfied with their current
health insurance coverage

50%

Satisfied
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Takeaways

= Older adults are slightly more negative than positive in their outlook on the year
ahead - likely a result of external factors (the economy, politics and global affairs).

= Respondents' level of worry about personal finances and the continued availability of
social security and Medicare followed their foremost concerns about the US
economy and the state of US politics.

= Given their concerns, it is not surprising to see that many older adults are taking
steps to cut back on expenses, such as dining out and leisure activities, food and
groceries, regular household care and entertainment. In view of older adults'
inclination to tighten belts, health insurers should highlight benefits that deliver cost
savings. And considering what some folks are giving up to save money, offering a
benefit such as a grocery card might be very appealing.
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Takeaways (cont)

= A rosier picture is painted by older adults when it comes to their view on their
personal health and wellbeing. A majority of respondents rate their own health as
very good to excellent. This may contribute to why 78% of respondents reported
satisfaction with their current health insurance.

= Older adults find many joys in life and have diverse plans to keep active and well in
the year ahead. In this survey, respondents reported their greatest joys to be
derived from relationships with family, significant others or spouses, pets and
friends. Travel deserves a notable mention, too.

= Respondents plan to support their health mostly through exercise and diet-related
action. Other plans to support their health include medication adherence and
follow-up appointments with doctors.
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